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Most musicians can think of 
nothing more fun than jam-
ming with some of the best 
players in the business. That’s 
exactly the idea behind Rock 
and Roll Fantasy Camp. 

The brainchild of entertain-
ment promoter David Fishoff, 
the camps run anywhere 
from a day to a week and 
feature at least a dozen rock 
stars. Attendees join a band 
and receive constant atten-
tion from a bona fide rock 
star counselor. Together they 
learn songs, practice hard, 
and in the end perform live 
at a famed venue.

“I love giving people back the passion in their lives,” says 
Fishoff. “Being able to find what they truly love—that’s what 
the camp really does for them.”

Fishoff’s extensive Rolodex provides campers full access 
to members of bands such as The Who, KISS, The Rolling 
Stones, The Eagles, and Aerosmith—just to scratch the surface. 

Campers eat with the stars, 
hang out, and most impor-
tantly, play music with them. 
Take a moment to watch a 
few of the videos posted on 
the company’s Web site, and 
you’ll see how rockers start 
out building a rapport with fel-
low campers, but soon take to 
the stage and jam alongside 
the stars with gusto. 

“People are surprised 
at how down to earth and 
accessible they are,” says 
Fishoff of his all-star camp 
counselors. “They have the 
same issues—they’re just 
more talented onstage.”

Beyond the music, the camp also offers a crash course in 
team building. Bands aren’t successful if everyone isn’t on 
the same page. This aspect of the camps so impressed Oracle 
cofounder Ed Oates (see sidebar) that he suggested offering 
the concept to companies as well. Fishoff agreed and now 
arranges special camps for corporate events and retreats.

Rocking Worlds (and Businesses)

Embracing Your Inner Rock Star
In researching this article, Profit reporters learned that Oracle 
cofounder Ed Oates is a big fan of the Rock and Roll Fantasy 
Camp. A passionate guitarist, he has played with the same 
band, CHOC’D, since college and attends camps whenever his 
busy schedule permits. 
Profit: How did you hear about the camp?
Oates: I saw an ad in Guitar Player magazine, 
and it said it was an opportunity to meet [Beach 
Boys songwriter] Brian Wilson. It was right 
around the 40th anniversary of my band and my 
60th birthday. So my wife said, “That’s it, you’re 
all going to camp.” And so we went.
Profit: What’s the best experience you’ve had at 
a camp?
Oates: Meeting Jeffrey Foskett, who is the musi-

cal director for Brian Wilson’s recording and touring band. 
We met, and I found out he’s from San Jose, so we started 
talking about old bands in the San Francisco Bay Area and we 
became friends. 
Profit: How do you think these camps can help businesses?

Oates: The thing about putting a band together is 
that everybody has a role to play. You can have a 
star sometimes, but most of the time, it’s a col-
laborative effort. People teach one another. Even 
if there’s a weak link, the band is unsuccessful if 
you don’t let that weak link shine. Like a business, 
a band has to market itself, find out what its tech-
nical skills are, and what its vision is. A successful 
band does that and also learns how to navigate 
changing times. 

See www.rockcamp.com for more details.
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Oracle cofounder Ed 
Oates showcases his 
musical talents.

Rock and roll luminaries pull out all the stops at the Rock and Roll 
Fantasy Camp grand finale show.
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